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WHO WE ARE

Johns Hopkins Health Plans offers a range of
distinct plans shaped to most precisely and
effectively serve our members.

These brand guidelines apply to the following three health plans:

Advantage MD
A Medicare Advantage health plan offering coverage
and services beyond the scope of original Medicare.

US Family Health Plan
A TRICARE Prime® health plan for military families and retirees
who choose to seek care from civilian providers and hospitals.

Employer Health Programs
A self-funded health plan serving Johns Hopkins Health System
employees and their dependents.

In addition to the above plans, Johns Hopkins
Health Plans also includes the following
offerings, which use separate brand guidelines:

Priority Partners

A Maryland Managed Care Organization
providing low and no-cost benefits and services
to Medicaid beneficiaries.

Johns Hopkins HealthCare Solutions

An innovation unit that brings the world’s

best science directly to employers, health plans
and provider systems.
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OUR LOGO

Our logo design prominently displays the iconic
Johns Hopkins symbol in combination with the Johns
Hopkins name and Health Plans below in a carefully
designed size and aligned relationship, establishing
our distinct identity within the umbrella of the Johns
Hopkins organization. It is approved for use in all
print and digital communications representing Johns
Hopkins Health Plans.

The horizontal logo should never
be smaller than 1.5" wide.

The vertical logo should never
be smaller than 1.25" wide.

JOHNS HOPKINS

HEALTH PLANS

Horizontal (preferred)

JOHNS HOPKINS

HEALTH PLANS

Vertical
This vertical version of the logo is designed for instances
where the space will not accommodate the horizontal
version, such as letterheads or business cards.



LOGO COLOR TREATMENT  rorzovm

These color configurations have been carefully designed for a wide spectrum of uses. Dark or light background colors on which the logo is placed will
alter the appearance of the design. Therefore, logo artwork files for positive and reverse logo use are different and are not interchangeable. Do not

alter the color treatment and placement in any part of the logo. Only use approved logo artwork.
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2-Color Spot 4-Color Process 1-Color Solid

PMS 288 Primary Blue Primary Yellow 100% White
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LOGO COLOR TREATMENT
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LOGO CLEAR SPACE & PLACEMENT

To ensure optimum legibility, a minimum clear space surrounding the logo must be maintained. The clear space is proportional
and based on the height of our icon. This area should remain free of typography, photography, folds, surface edges and page
trim that would affect the legibility of the logo. It is highly recommended that a more generous clear space surround the logo,
whenever possible.
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Clear Space Placement

The minimum clear space surrounding the logo is equivalent to When possible, place the logo in the lower right corner of
the height of the capital H in Hopkins. This area should be clear of the layout area. The distance from the layout edge should
typography, photography, patterns, folds and surface edges. be equivalent to the height of the capital H in Hopkins. If

needed, the logo may be used in other corners of the layout.

See the Johns Hopkins Medicine
clear space and minimum size
guidelines.

Click here


https://brand.hopkinsmedicine.org/brand/branding-guidelines/logo-guidelines/clear-space-and-minimum-size
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LOGO MISUSE EXAMPLES

HEALTH PLA

&

Do not use the shield on its own Do not remove the shield Do not skew or stretch Do not rotate

JOHNS HOP

HEALTH PLANS

JOHNS H

HEALTH PLANS

JOHNS HOP

HEALTH PLANS

Do not rearrange the
elements of the logo

Do not change the color

. Do not fade or tint Do not remove the descriptor from the logo
in any part of the logo

Do not use the logo on Do not use the logo on Do not use the logo on an
a busy photograph a gradient background unapproved color background

Do not use the logoon a
textured background




TYPOGRAPHY

These fonts help provide visual consistency and a
family appearance among communication materials.

e Latois considered the primary Johns Hopkins
Medicine typeface approved for all design
applications, including Johns Hopkins Health
Plans. All weights and styles are approved
for use. Consistently using Lato as the main
typeface on all materials will bring a more
focused approach to type, helping it to become
arecognizable brand identity element, but
more importantly, ensure a visual link to Johns
Hopkins Medicine communications. Lato offers
arange of styles and weights to meet most
typographic and stylistic needs.

e Cormorant Garamond is a secondary font that
works well for items like formal announcements
and invitations as well as longer-form pieces, like
educational periodicals.

e Arial Regular, Arial Bold, Times Regular, and
Times Bold are default fonts that can be used in
applications where Lato and Cormorant may not
work, such as emails and PowerPoint.

See the Johns Hopkins
Medicine typography page. Click here
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Primary Font Family

Lato Light

Lato Light Italic
Lato Regular
Lato Regular Italic
Lato Bold

Lato Bold Italic
Lato Black

Lato Black Italic

Secondary Font Family

Cormorant Garamond Regular
Cormorant Garamond Regular Italic
Cormorant Garamond Semibold
Cormorant Garamond Semibold Italic
Cormorant Garamond Bold
Cormorant Garamond Bold Italic

Body Copy
For collateral brochures, magazine/newspaper
advertising, letters, forms and cards, use:
Size: 10-12pt
Leading: 14-16pt
Tracking: 5-10pt
Headlines
Size: 30-40pt
Leading: 34-44pt
Tracking: 5-10pt
Lato runs approximately one point larger than
standard fonts.
» For large print materials, use 15 pt Lato
instead of 16 pt.
» For Medicare materials, use 11 pt Lato
instead of 12 pt.

Default Font Families

Arial Regular

Arial Regular ltalic
Arial Bold

Arial Bold Italic

Times Regular
Times Regular Italic
Times Bold

Times Bold Italic


https://brand.hopkinsmedicine.org/brand/design-standards/design-system-components/typography
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COLOR PALETTE

Color helps give the Johns Hopkins Health Plans logo its iconic, recognizable look, and color also plays a significant role in every communication. To
maximize our recognizable brand look, it is vitally important that our colors be reproduced with consistency at all times. The colors shown here are those
used in the symbol, type and blocks in the logo. Care has been given to each color’s formulations to ensure a visually consistent color reproduction in all
applications. These are the only brand colors and color formulations approved for use.

Primary Blue
Can be used in any layout or collateral. It can be
used for backgrounds, headlines and body copy.

Primary Blue

HEX 002D74
RGB:0/45/116
CMYK:100/87/27/19
PANTONE: 288 at 100%

EMBROIDERY
Ackermann Isacord Thread 3323

Robison Anton Blue Ribbon 2439

Light Blue
HEX 9AACC7

RGB: 154/172/199
CMYK:40/26/10/0
PANTONE: 288 at 40%

EMBROIDERY
Ackermann Isacord Thread 3951
Robison Anton Ice Blue 2300

Secondary support colors can be used in conjunction with the primary brand colors
to add visual interest and graphic distinction. Never use support colors in the logo.

Primary Yellow
Can be used in any layout or collateral. Avoid using for headlines
and body copy that are placed over light backgrounds.

Primary Yellow

HEX F3C300
RGB:243/195/0
CMYK:6/22/100/0
PANTONE: 7406 at 100%

EMBROIDERY
Ackermann Isacord Thread 0702

Robison Anton Marigold 2216

Medium Blue

HEX 4E6D9YE
RGB:78/109/ 158
CMYK:77/57/16/0
PANTONE: 288 at 70%

EMBROIDERY
Ackermann Isacord Thread 3743

Robison Anton Pro Imperial 2612

Click here for Secondary
Color Palette options


https://brand.hopkinsmedicine.org/brand/design-standards/design-system-components/supportive-color-palette

JOHNS HOPKINS

HEALTH PLANS

THANK YOU

Questions, please contact:

Johns Hopkins Health Plans
Marketing & Communications

Lynne Leidy
pleidy@jhhp.org

7231 Parkway Dr.
Suite 100
Hanover, MD 21076
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